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SECTION – A 

Answer any FIVE questions. 

 HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. (5  5 = 25 marks)  

1. Rural Market. 

 {V>Ò$×ý Ðèþ*ÆðÿPsŒý. 

2. Agricultural Market Yards. 

 ÐèþÅÐèþÝëÄæý$ Ðèþ*ÆðÿPsŒý Äæý*ÆŠÿzË$. 

3. Life style marketing. 

 iÐèþ¯èþÔðýOÍ Ðèþ*ÆðÿPsìý…VŠü. 

4. Rural Market Segmentation. 

 {V>Ò$×ý Ðèþ*ÆðÿPsŒýË Ñ¿æýf¯èþ. 

5. CCI. 

 íÜ.íÜ.I. 

6. Agricultural Price Commission. 

 ÐèþÅÐèþÝëÄæý$ «§æþÆæÿË MæüÒ$çÙ Œ̄þ. 

7. Support Prices. 

 Ðèþ$§æþ®™èþ$ «§æþÆæÿË$. 

8. Rural warehousing. 

 {V>Ò$×ý Wyæþz…Væü$Ë$. 

9. Non-Govt. Agencies. 

 {ç³¿æý$™óþÓ™èþÆæÿ Hgñý±ÞË$. 

10. Agro-products. 

 ÐèþÅÐèþÝëÄæý$ E™èþμ™èþ$¢Ë$. 
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SECTION – B 

Answer ALL questions. 

 A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. (5  10 = 50 marks) 

11. (a) Explain the characteristics of Rural Marketing. 

  {V>Ò$×ý Ðèþ*ÆðÿPsìý…VŠüË Ë„æü×êË$ ÑÐèþÇ…^èþ…yìþ. 

Or 

 (b) Discuss the Environmental factors at Rural Markets. 

  {V>Ò$×ý Ðèþ*ÆðÿPsŒýË {ç³¿êÑ™èþ… ^óþõÜ ç³Æ>ÅÐèþÆæÿ×ý A…Ô>Ë¯èþ$ Væü*Ça ^èþÇa…^èþ…yìþ. 

12. (a) Write the differences between Rural and Urban Consumers? 

  {V>Ò$×ý Ðèþ$ÇÄæý$$ ç³rt×ý Ñ°Äñý*Væü§éÆæÿ$Ë Ðèþ$«§æþÅ ™óþyéË¯èþ$ ÑÐèþÇ…^èþ…yìþ. 

Or 

 (b) Explain the problems of rural markets. 

  {V>Ò$×ý Ðèþ*ÆðÿPsŒýË$ G§æþ$ÆöP…r$¯èþ² çÜÐèþ$çÜÅË¯èþ$ Væü*Ça ÑÐèþÇ…^èþ…yìþ. 

13. (a) Discuss the problems and challenges of Agricultural Marketing. 

  ÐèþÅÐèþÝëÄæý$ Ðèþ*ÆðÿPsŒýË çÜÐèþ$çÜÅË$ Ðèþ$ÇÄæý$$ çÜÐéâæýå¯èþ$ ^èþÇa…^èþ…yìþ. 

Or 

 (b) Explain the importance of Rural warehousing in India. 

  ¿êÆæÿ™èþ§óþÔèý…ÌZ {V>Ò$×ý Wyæþz…Væü$Ë {´ëÐèþ$$QÅ™èþ¯èþ$ ÑÐèþÇ…^èþ…yìþ. 

14. (a) Explain the role of Competition Commission of Indian for Agriculture 
Marketing. 

  ÐèþÅÐèþÝëÄæý$ Ææÿ…Væü E™èþμ™èþ$¢Ë Ðèþ*ÆðÿPsìý…VŠüÌZ ¿êÆæÿ™èþ M>…í³sîýçÙ Œ̄þ MæüÒ$çÙ Œ̄þ Äñý$$MæüP ´ë{™èþ è̄þ$ 

ÑÐèþÇ…^èþ…yìþ. 

Or 

 (b) Briefly explain the various agriculture product boards. 

  ÑÑ«§æþ ÆæÿM>Ë ÐèþÅÐèþÝëÄæý$ E™èþμ™èþ$¢Ë »ZÆæÿ$zË Væü$Ç…_ ÑÐèþÇ…^èþ…yìþ. 

15. (a) Explain the Role of Government in the development of rural and 
Agricultural Marketing. 

  {V>Ò$×ý Ðèþ$ÇÄæý$$ ÐèþÅÐèþÝëÄæý$ E™èþμ™èþ$¢Ë Ðèþ*ÆðÿPsìý…VŠüÌZ {ç³¿æý$™èþÓ ´ë{™èþ¯èþ$ ÑÐèþÇ…^èþ…yìþ. 

Or 

 (b) Explain the strategies for supply of seed, fertilizers and farm 
equipments. 

  Ñ™èþ¢¯éË$, GÆæÿ$Ðèþ#, ÐèþÅÐèþÝëÄæý$ ç³°Ðèþ$$r$Ï çÜÆæÿçœÆ>ÌZ° ÐèþNÅàË¯èþ$ ÑÐèþÇ…^èþ…yìþ. 
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